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Facebook.  Twitter.  MySpace.  Bing.  Email.

The digital revolution has us under siege.

But if you really want to be heard in this world of digital communication, stop typing and pick up your pen.

Harriet Hoffman, owner of the new luxury stationery business Bespoke Paper believes that handwritten notes make more of a statement today.  Written correspondence is considered to be more intimate, heartfelt and personal, and it clearly demonstrates that someone took the time and the effort to write.  And for the thousands of job seekers in the competitive job market, handwritten follow-up notes are a great way to get noticed.

Letter writing is becoming a lost art and we are also losing the legacy of a handwritten piece of correspondence.  Letters become permanent records and not only allow the recipient to ponder the special words, but also for the notes to become part of history to be read by future generations.
Margaret Shepherd, author of the book The Art of the Personal Letter
A Guide to Connecting Through the Written Word, says that “personal letters carry thoughts and feelings that don’t carry through as clearly any other way.  They tap into a rich stream of history, send our reader unmistakable proof that you care, and offer an outlet for your creativity.”

These notes are a true reflection of the writer—from the type of paper chosen to the color of the ink.  Bespoke Paper offers a highly edited collection of on-trend social papers for any occasion with a modern sensibility which is unavailable in the local market.  Bespoke Paper is also poised to deliver the added-value that consumers are currently seeking when making purchases.  Bespoke is more than a retailer, it is a full concierge that delivers private in-home consultation and delivery, special thank you gifts, fun and informative events and Bespoke custom gift wrapping.

